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Social Media Effects on Self-Perception
[bookmark: _GoBack]Social media has become one of the most important and significant impacts in consideration to how people think, act and most importantly how they relate with other people and the society in general. For most peoples, social media is not only extraordinarily pervasive but also an activity where people will be expected to engage in one way or another.  As a result, it has become a reliable way in which young individuals and particularly those with a low level of education are affected.  Therefore, social media can be considered as tricky business and how it impacts self-esteem and body image have different impacts on people. Consequently, it also plays a significant role in not meeting a person’s overall health.
Social media and other outside influences tend to have impacts in consideration to ways in which people see themselves daily. Typically, what the media doe is mainly to make people think what is not real in a reflection of their lives as it gives people expectations thus making people believe of things that are not true. A large number of people tend to base their beauty and most crucial outward appearance on less than one percent of the people that are in social media. Media-driven imagery in consideration to what is the ideal body resists to swirling of negative thoughts in people’s minds. If in most case people’s views will be negative, then the body will react negatively (De Vries, Dian and Rinaldo Kühne 30). In cases where a person’s body is in a negative state, it is considered as being a survival mode. This case result in a situation where people and through their perceptions find it challenging to feel happy or even is healthy in general.
 There is a lot of content that social media have and people are exposed to these contents in one way or another. The impacts, in this case, will be how people think of themselves and also others in general. Values that are embraced by social media are highly effective when it comes to affecting people and particularly young individual (Lim, Jieun, and Jennifer Richardson 26-28). This case means that social media will offer various interpretations in consideration to what beauty, attraction, appropriateness and also being sexy is in general and as a result, people become vulnerable to these influences that would in turn affecting people perceptions and understanding of different elements and aspects in general.
Self-perception will be created from the impression that people will give and with emergency, use, and dependency on social media, the process has advanced and moved on in a virtual sphere (Weeks, Brian Alberto Ardèvol-Abreu, and Homero Gil de Zúñiga 39). This case has provided people with a competent and reliable way in which they can effectively construct self-presentations that are not real to be liked by most of their peers. Self-perception, in this case, can be built on a false construct and those that will be offered mainly by the social media world. The concepts, in this case, involve consideration of what is appealing, goods, pretty and also what will be tempting in general. On the other hand, other aspects, particularly those that fail to conform to these notions are rejected and put aside by most people.
Social media creates an imagery leads that would in turn heighten dissatisfactions of the body thus changing how most of the people will think and most essential ways in which they believe they should act to ensure effectiveness and significant changes in catering their way of thinking and most crucial fit to particular elements of the self even if they are not accurate in any case.  Therefore, social media, in this case, will focus on ensuring that people think in a way that is unreal and most important a way that would satisfy their needs in consideration to how people feel about them and most important way in which they believe and consider about their bodies and other elements in general.
For most people, as the use of social media has become common, the first impression that these people will take is mainly from social media. Therefore, this impression will control how people will connect and most important perceptions about different elements and in one way or another (Vogel, Erin. Currently, most people are living in environments where their understanding of self-perceptions and its impacts are influenced mainly by social media in one way or another. The strength that social media has is a weakness for most people and the impact, in this case, tend to be great and significant in general.
Conclusion
Today, there is an increase in the meaning that social media has, and as a result, it has increasingly continued to present view and people’s understanding that are in most cases distorting. There are a lot of people that post different ideas, understanding, and beliefs and these have contributed significantly to ways in which people think about their self, their beauty and also affecting their perception in one way or another. Therefore, there is a great need for people to understand and consider the impacts that social media have on their self-perceptions and also their beauty in general.
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